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YOUR Business is OUR Business!

By DEBBI 
MOORE
GLCCC CEO/
President

It goes 
without say-
ing that the 

definition of  “business as 
usual” and “normalcy” have 
taken on drastic new mean-
ings with the COVID19 virus. 
First and foremost, the health 
of  our neighbors is weigh-
ing heavy on our hearts.  We 
have learned that life is frag-
ile in so many, many ways.  
We stare at the future with 
anxiety, bracing ourselves 
for our journey into the un-
known.  We know these are 
challenging times for many 
businesses and families. We 
are committed to working 
for you not only during the 
pandemic, but during the 
recovery process.   As stated, 
“We are here for you.” 

Your Chamber has been 
advocating strongly over the 

last couple of  weeks for the 
re-opening of  our business.  
The Chamber appreciates the 
work of  the Governor and the 
Economic Recovery Council.  
On Thursday, April 30th, 
Governor Lujan Grisham an-
nounced a four-phase plan for 
the re-opening of  businesses.  
These include the Prepara-
tion Phase (May 1-Mid-May); 
Phase One (Mid-May); Phase 
Two (early June); Phase 
Three (Early July-Unknown).  
All of  these phases are influ-
enced and driven by state-
wide public health, social 
distancing and other criteria, 
along with adhering to all 
CDC and OSHA guidelines.

Beginning May 1, as we 
move through the phases we 
will see businesses re-open-
ing and begin the navigation 
of  the economic recovery of  
our region.  The Chamber 
will continue to provide tools 
and educational information 
throughout this process.  To 
begin, we are publishing a 

“Five Ways to Prepare to Re-
Open” booklet, along with 
having a series of  videos on 
each area.  This booklet will 
be available on our website, 
along with the Governor’s 
New Mexico Reopening Plan 
Preview presentation.

Our mission is to promote 
the economic welfare of  the 
Las Cruces and Doña Ana 
County region. We have a vi-
sion to be the leading organi-
zation in our area focused on 
supporting the business com-
munity through resources, 
training and learning oppor-
tunities. We want to create 
networking and collaborative 
opportunities for people of  
all ages. We strive to utilize 
technology and social media 
to benefit our members and 
community.

We focus on key elements 
which we feel benefit the 
business community, to in-
clude: networking, advocacy, 
leadership training and 
community synergy. As we 

continue on this journey, our 
goal is to ensure that we are 
doing all that we can to help 
our community prosper in 
the changing environment. 
We take that responsibility 
seriously and are committed 
to seeing that our members’ 
interests are on the forefront 
of  all decisions. This ap-
proach is achieved through 
strong leadership, dedication 
and broad collaboration.  

Science and history tell 
us we’ll be dealing with the 
Coronavirus for quite some 
time.  This invisible enemy 
will be in our midst until 
enough people become im-
mune, and no one knows for 
sure how long that might 
take.  Our economy, there-
fore, must learn to coexist 
with the virus – and thrive 
once again in spite of  it.  
At the Greater Las Cruces 
Chamber of  Commerce, we 
understand this won’t be 
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With summer quickly approaching, I know 
we are all questioning how “normal” our sum-
mer will end up being. Will there be any summer 
programs for kids? Is there any hope for catching 
a baseball game at any level, either in person or 
on television? And more importantly, how is our 
overall health going to be affected? Financial 
health? Psychologic health? 

By now, I know we’re all prepared that this 
entire year won’t be typical, but we are at a point 
that we feel a need to know what our “new nor-
mal” is going to be. I heard something concerning 
on the news this morning about when schools 
might open again nationally. The reporter stated 
that whenever schools do reopen, we’ll have to be 
ready for schools to also shut down, at any point, 
for 14 day periods if  even one student or staff  
member tests positive for Covid-19. This is so 
hard to grasp because what we have learned from 
the science, is that people ARE going to contract 
this virus. This curve that we have been work-
ing on so hard for so long is not going to reach 
the bottom axis. The goal, all along, has been to 
flatten the curve which New Mexico as a state is 

doing very well at accomplishing. 
So how do we move forward with economic re-

covery knowing there will be more cases? In fact, 
the more we test, the more cases we will continue 
to find. This is obviously an answer that every-
one is searching to find through science, opinion 
and theory. No one can argue that we all want 
decreased mortality and morbidity from this 
virus, but we have to find some balance and focus 
on the overall health of  our communities. The 
Chamber is constantly providing information to 
key decision makers regarding our businesses 
in our community and proposals for a balanced 
approach to moving forward. We have formed a 
task force, led by Jed Fanning and Jake Redfearn, 
to continually gain more feedback from local busi-
nesses and help develop plans and proposals for 
what works for our community, starting immedi-
ately and for our future.  While we all want to take 
the next steps safely, we are ready to start down 
this road to recovery. This road will be a long road 
and our task force is working on ways to assist our 
membership, months and years down the road, as 
we all define what “normal” is going to be.
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BY JOSH BARON AND BEN FRANCOIS, APRIL 27, 2020

Family business owners, who may or may not have 
executive roles in the company, have power that is often 
hidden or unappreciated. They have the right to change 
almost every aspect of  how the company works: what it 
owns, how decisions are made, how success is measured, 
what information is shared and how leadership is passed 
from one generation to the next. Through exercising 
their rights, family owners have the ability to position the 
company for long-term success or doom it to failure. Under 
normal circumstances these are powerful rights, which 
owners need to exercise thoughtfully.

But in a business crisis, the power of  owners is 
magnified. Unlike public companies, which typically focus 
on maximizing shareholder value, family owners value 

objectives that usually go well beyond financial returns 
(e.g., family legacy, reputation). The stress, anxiety, and fear 
that come out in a crisis can amplify already challenging 
dynamics, paralyzing decision making throughout the 
enterprise or causing conflict to spiral out of  control. On the 
other hand, the crisis can be a call to action, causing family 
owners to “rally around the flag,” put aside their differences, 
and take actions that allow the business to survive.

Our survey shows a split between those reactions: 
29 percent have seen some negative impact on family 
relationships, while 24 percent have seen a positive impact 
(the rest have seen no change).

The ultimate impact of  the crisis on your family business 
will be substantially shaped by how you, as owners, 

A crisis playbook for family businesses
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easy. It’s a high-stakes conundrum, to be sure, but not 
an unsolvable one.  Fortunately, we are an innovative, 
resilient nation that has learned a great deal over the 
past few months – about the virus, ourselves and our 
work – that we can draw on as we begin to re-open the 
economy.

Over the past weeks, we’ve learned that working from 
home can be challenging, but not impossible.  In fact, it’s 
clear that not all jobs require people to be continually 
present at an office for them to be well connected with 
co-workers and successful. We’ve also learned that in-
person meetings are necessary in some situations, but 
phone calls or video conferences generally suffice. We’ve 
learned how to more safely sell goods, patiently wait in 
lines to enter stores, erect barriers between cashiers and 
customers and deliver products to cars waiting curbside.

We’ve learned to touch things less and keep our hands 
away from our faces. Handshakes and hugs are nice, 
but not necessary. And, we’ve re-learned hand-washing 
and how to disinfect virtually everything. We’ve learned 
that to-go meals from our favorite restaurants still taste 
great, and eating them at home with loved ones is a 
real treat. We’ve discovered how to teach and learn in 
new ways, and we’ve learned to wear – and even make – 

masks.  We could go on and on… 
None of  these things are convenient or ideal, but they 

are doable. They have become hallmarks of  a more 
socially distanced society that will exist as long as this 
virus exists, hopefully to lesser degrees over time and 
variably from place to place as medical conditions war-
rant. Businesses in Las Cruces and the Mesilla Valley 
are totally up to the challenge of  quickly and safely 
returning to more “normal” levels of  economic activity, 
understanding this will likely occur under “abnormal” 
circumstances. No one wants to protect our custom-
ers, clients and employees more than we do, and we’re 
ready to problem-solve and innovate around reasonable, 
tailored restrictions and requirements – in partnership 
with our city, state and national leaders.

We will be eager partners in the testing, temperature 
checking, contact tracing and isolation (if  necessary) 
of  staff  and colleagues. We’ll eliminate unnecessary 
in-person meetings, allow portions of  our workforce to 
work remotely, properly space work stations and enforce 
sanitation practices and the wearing of  masks. And 
we’ll stop at nothing to protect the most medically vul-
nerable among us.

Getting back to business is in the public interest.  
When the private sector thrives, our community is bet-
ter off.  Though the steps we’ve outlined above might 
be inconvenient, they will be necessary – for a time – to 

save lives, save jobs and save businesses. Under these 
restrictions, many companies will be able to operate and 
grow, and for those businesses or sectors that, by their 
nature, will continue to struggle, we urge our govern-
ment partners to continue providing targeted relief.

A strong economy can co-exist with the coronavirus. 
It may not be comfortable or easy, but it must happen. Las 
Cruces’s business community stands ready to play its part. 
The time for this work is now. #LASCRUCESSTRONG

BUSINESS CRISIS MANAGEMENT
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respond. We will highlight five specific actions that 
owners need to take in order to ensure that company 
leaders – especially executives and boards – have the 
proper guidance and tools to respond to the crisis:

1. Define what type of  family business you want to 
preserve.

• Which assets in the family enterprise must be 
maintained and where is there flexibility to sell or 
starve some parts to save the whole?

• Under what circumstances would you consider 
opening up ownership to employees, in-laws, or 
outside investors to bring in new forms of  capital?

• Should you consider changing your model of  
family business ownership?

At the heart of  your family business are choices you 
have made about what you own together, who can be 
an owner, and how owners exercise control. Together 
they determine what it means to have a family 
business. You need to clarify whether any of  these 
choices can be revisited or whether company leaders 
need to work within those constraints.2

2. Review your governance structures and processes.
• Do you have the forums you need across the “four 

rooms” of  family, owner, board, and management? If  
you’re missing an important party during the crisis,  
how will you fill the gap?

• How will you make the major decisions you will 
be face? Are there certain decisions that the owners 
should be more or less involved in? Are you clear 
about who has authority to make key decisions?

• Do you need to revisit any policies you have set (e.g., 
dividend, family employment)? Or do you need to set 
new policies to deal with these unique circumstances?

Managing through a crisis requires the ability to 
make major decisions faster than ever. Embedded in 
your family business is a way of  working that may 
need to change. It’s up to you as the owners to “decide 
how you will decide” during trying times.

3. Revisit your “owner strategy” for the company.
• What values will inform your actions during the crisis?
• How will you make tradeoffs among your 

stakeholders? For example, how do you prioritize 
the needs of  employees (wages, benefits), customers 
(staying open, extending credit), and suppliers (paying 
bills)? Two-thirds of  survey respondents say they have 
reduced or shifted operating expenses to preserve cash.

• Are you open to changing the company’s capital 
structure? Over 40 percent of  the survey respondents 
are raising cash through new debt or equity.

• Will you reduce dividends? Around a third of  
survey respondents have cut them, or plan to.

4. Use communication to sustain trusted relationships.
• How will you stay connected with each other, as 

well as the rest of  the family?
• How will you remain informed about what’s 

happening at the company, as well as share your 
questions and concerns?

• What should be shared with employees about the 
state of  the business and your commitment to it?

• How will you manage communication with the public 
and press, especially if  tough decisions need to be made?

5. Consider the implications for the transition to the 
next generation.

• Do current family leaders need to remain longer 
than planned to steward the family business? Or do they 
need to make way for fresh ideas and untapped energy?

• Should you accelerate current estate plans due 
to lower valuations? Or should you put them on hold 
because of  the cost or distraction?

• How can you use this opportunity to teach future 
generations about your core values and principles?

Family businesses that want to last for generations 
keep one eye on the present and the other on the 
future. In general, a crisis is a time to narrow the 
gaze. But it might also be the window in which to 
make changes that have been a long time coming. 

There are no right or wrong ways to answer these 
questions. But, alignment is vital – companies with a 
unified ownership group can act decisively, while a 
house divided will not stand.

We suggest you start by organizing yourselves as owners 
to get the work done and stay aligned. Owners need to find 
the right cadence that allows them to stay on top of  the 
situation without overburdening the management team.

On that note, 42 percent of  respondents in our 
survey said they are more involved in decisions than 
they were before (less than 5 percent said they are 
less involved). Owners need to help business leaders 
by finding the most constructive level of  involvement, 
which will likely be a balance of  stepping in (“all hands 
on deck”) and backing off  (“give us space to work”). 
Look for the places you should step up or back off.

BUSINESS from| 2
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It’s been over a month that 
we’ve all been in quarantine. I 
realize how difficult this time has 
been on several individuals and 
business owners. But as the old 
saying goes, “When life gives you 
lemons, make lemonade.”

It’s been incredible to see the 
amount of  support Las Crucens 
have shown towards local res-
taurants and other businesses. A 
Facebook page was created titled 
Las Cruces Curbside that has 
well over 11,000 members, with 

frequent posts about restaurants, 
their menus and daily specials, 
friends tagging friends for lunch 
ideas, etc. Also, various employ-
ers have given their employees 
the opportunity to work from 
home, some places of  worship are 
providing meal baskets with non-
perishable items for those in need, 
Families Youth Inc., Las Cruces 
Public Schools and the Boys & 
Girls Club of  Las Cruces are all 
participating in feeding kids in 
our community from ages 0-18. 

This is just to name a few ways 
our community has supported 
one another.

LCPS provides lunches while 
Families and Youth Inc. and the 
Boys & Girls Club of  Las Cruces 
provides dinners. All parents 
need to provide is a child’s first 
and last name, as well as their date 
of  birth when picking up meals. 
Weekly activity boxes that include 
instructions and all supplies are 
also being provided by the Boys & 
Girls Club of  Las Cruces for kids 

to complete at home. If  you are a 
parent needing more information, 
please give these organizations a 
call for further details and pick-
up times.

During this time, I encourage 
you to hold on to your loved ones 
a little tighter and make the most 
of this present time. Discover a new 
hobby, whether riding bikes, like my 
husband and I have done, or garden-
ing. Life tends to get busy and before 
you know it, kids are all grown and 
gone and time just flew by. 

LAS CRUCES YOUNG PROFESSIONALS

JEANNELL 
MONTOYA

2020 Las Cruces Young  
Professionals Chair

An encouraging word in this time
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CHAIR OF THE CONQUISTADORES

AUDREY 
HARDMAN‑

HARTLEY
2020 Chair of the 
Conquistadores

As a proud journalist, I 
rarely borrow from other writ-
ers. However, in my 28 years 
of  marriage, I found someone 
who can craft a message as well 
as – or better than – I can. We 
Conquistadores call him Chef-
fers, but the rest of  you know 
him as Professor John Hartley 
from New Mexico State Univer-
sity and chef  ambassador for 
the New Mexico Department 
of  Agriculture. He reached out 
from his heart (as the very best 
father would) to his students to 
support and encourage them. 
But this resonated with me as 
well as many of  my friends and 
colleagues. I hope you enjoy 
this very personal look into the 
private life we never share, but 

which focuses on the reality 
many of  us face. I also hope it 
brings you comfort. Prayers to 
all of  you for health, 
safety and com-
fort. Adversity 
is my ally.

Recent class-
room Zoom ses-
sions have left 
me with one 
message: you all 
are scared. You 
have every right to 
be scared. You have 
been working so long, and 
spending so much time and 
money investing in an industry 
that practically doesn’t exist 
today. I am compelled to try and 

instill a belief  that is not being 
portrayed in today’s media. We 
are dealing with a situation that 

hasn’t happened in this 
generation, so to 

be fair, nobody 
(including me) 

can tell you 
what to do. That 
is not my goal. I 
simply want to 
alleviate some of  
your worries. I 

have not survived 
a pandemic of  this 

proportion. I have, 
however, survived many 

other considerable obstacles in 
my life. I’ve experienced and 
been impacted by a hurricanes, 
tornados, an earthquake, for-

est fires, bankruptcy and more. 
These experiences in some cases 
helped me to grow and taught 
me valuable life lessons. Adver-
sity is sometimes your greatest 
ally.

I got my start in the restau-
rant business as a dishwasher 
in high school because I needed 
money. Before I graduated high 
school, I had been promoted to 
head line cook in that restau-
rant. Both of  my brothers were 
members of  MENSA (I’ll let 
you look that up, but think of  
Sheldon from Big Bang Theory). 
I was the “dumb” kid in my 
family and was told to pick a 
trade and get good at it because 
I wasn’t smart enough to go 

Determination, reinvention key to success

See SUCCESS | 6
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to college. Thankfully, 
I didn’t follow my fam-
ily’s advice. I now have 
a higher degree than 
anyone in my family, but 
because of  this advice, I 
went to culinary school 
and became a chef.

The reason I have a 
higher degree? I lost my 

catering company in the 
Loma Prieta earthquake 
in 1989 in San Francisco. 
My business went from 
highly successful to gone. 
When that happened, 
I decided to go back to 
school to get the degree 
that you all are pursuing 
now. That’s where I met 
my wife.

A few years later, I was 
the executive chef/food 
and beverage director of  
a resort hotel in a remote 

vacation destination. My 
wife had serious health 
problems during preg-
nancy and childbirth. I 
took another job with the 
one reason – to get her to 
a town with a hospital. 
While working that job I 
ran into an old F&B ac-
quaintance who offered 
me a job in contract man-
agement. While doing 
that, I finished my mas-
ter’s degree and was of-
fered a teaching position.

Bottom line:  my career 
and life are nowhere near 
where I thought they 
would be when I was 
in my early 20s. I don’t 
know anyone my age who 
is where they thought 
they’d be. I’ve had many 

things taken away, but 
managed to adapt and not 
just survive, but thrive. 
Just because you had an 
ideal image of  what your 
life would be post-gradu-
ation that might now be 
irrelevant, doesn’t mean 
you won’t be successful. 
You have gained many 
very lucrative skills in 
this major: marketing, 
management, HR and, 
most especially, customer 
service. Whatever the 
world looks like in two 
months, six months, or 
two years, you will have 
not only a valuable skill 
set, but an education. 
That education is the 
one thing which cannot 
be taken away. My older 

daughter entered assisted 
living because of  the 
HRTM skills she learned. 
You are only limited by 
your imagination.

Also, rest assured, our 
industry will rebound, I 
have no doubt. Belonging 
(socialization, love, what-
ever you want to call it) is 
#3 on Maslow’s hierarchy. 
As human beings, we have 
a very real need for social-
ization that cannot be ful-
filled in an online format. 
The bars and restaurants 
will reopen. The want 
for travel will once again 
move populations. This 
is a hiccup that no one 
knows how long will last, 
but it will not last forever.

Be determined. You 
might just find opportu-
nities that you weren’t 

looking for to begin with. 
Reinventing yourself  is 
probably going to become 
more common than you 
think. The thing nobody 
tells people in their youth 
is that once you leave the 
nest, you never really 
know what your future 
will hold. You will be 
reevaluating everything 
for the rest of  your life, 
but that is not a bad 
thing, often that’s how 
you find success. Roll 
with the punches, stay 
healthy and look for the 
opportunities. The mere 
fact that you are getting a 
Bachelor’s degree places 
you firmly in the top 
percentage of  the world’s 
population for living a 
successful life.

CHEFFERS from| 5SUCCESS  
FROM PAGE 5

YELLOWBIRDAC.COM • YELLOWBIRDSOLAR.COM
575-449-3277

Lic #380200 • 4.38 kw • 
$36,000 financed at 2.99% is 

combo price $89.94 for 
18 months then re-amortize OAC.

Amana 
Lifetime 

Warranty 
Last AC 

You’ll Ever 
Buy

25 YEAR WARRANTY

$89.94
A MONTH

COMBINED

SAVE YOUR ELECTRIC BILL EACH MONTH

GET SOLAR & AC 
AND SAVE BIG

575-639-2495

Congratulations! 
Need help furnishing your “new” home?

Fine selection of furniture, bedroom and 
dining sets, lamps and household items! 

Dining tables starting at $50.

1250 West Picacho - Right next door to Antiques & Crafts Marketplace!

Estate Sale Discoveries
Recycle • Repurpose • GO GREEN − BUY PREOWNED!

www.celestialhearing.com

2001 E. Lohman Ave.,  
Ste. 112 
Las Cruces

Here’s wishing Here’s wishing 
you Health and you Health and 
Happiness!Happiness!

CALL NOW!  (575) 232-9022

Though our office Though our office 
is closed, we may is closed, we may 
be able to arrange be able to arrange 
curbside service!curbside service!

#EXPECTBETTER

Available Online and by Phone.
Ask About Virtual Tours!

Better Homes and Gardens Real Estate- Steinborn 
& Associates cares deeply about the community 
we serve. As concerns heighten over COVID-19, be 
assured that our commitment to serving you has 
only grown stronger.

BETTER HOMES AND GARDENS REAL ESTATE - STEINBORN & ASSOCIATES 
141 ROADRUNNER PKWY STE 141, LAS CRUCES, NM 88011 | (575) 522-3698
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How business leaders lead during COVID-19
COVID-19 has changed, 

at least temporarily, the 
world of  work for many 
people as employees hun-
kered down at home instead 
of  commuting to an office.

As a result, a lot of  
businesses are finding 
out just how strong their 
corporate culture is and 
how resourceful their 
employees are when 
managers aren’t hover-
ing nearby, says Shawn 
Burcham (www.shawn-
burcham.com), author 
of  “Keeping Score with 
GRITT: Straight Talk 
Strategies for Success,” 
and founder and CEO 
of  PFSbrands, the par-
ent company of  Champs 
Chicken, Cooper’s Ex-
press and BluTaco.

“One thing my com-
pany has always done 
that I believe is beneficial 
in times like these is to 

help employees develop 
an ownership mentality,” 
Burcham says. “Owner-
ship thinking means 
taking accountability 
for the quality and suc-
cess of  your work, and it 
comes from actively en-
couraging a culture that 
promotes trust, commu-
nication, objectivity, and 
gives employees a stake 
in the outcome.”

By necessity, many com-
panies are now communi-
cating by phone or video 
chats, which means hav-
ing employees who take 
responsibility for their 
actions is more important 
than ever. Yet at the same 
time, the business’s lead-
ers still have decisions to 
make and orders to give to 
those employees.

That means, Burcham 
says, that it’s also more 
important than ever for 

a company’s leadership – 
and everyone who reports 
to them – to band together 
as one strong team.

“Fortunately, many of  
the things that make for 
a good leadership team in 
the best of  times are the 
same ones that help the 
company successfully ma-
neuver through more chal-
lenging times,” he says.

Some of  those include:
• Promote transpar-

ency. Mistakes happen 
when people don’t have 
the information they need 
to do their jobs. When 
something affects others 
in the organization, Bur-
cham says, make sure you 
put it on the “team table” 
so that everyone can un-
derstand what is happen-
ing and provide input. 

• Don’t undercut oth-
ers to make yourself  look 
good. Disagreements can 

happen any time people 
gather to discuss prob-
lems and solutions, but 
it’s important to keep 
things civil. “Attack the 
issues, not the person,” 
Burcham says. “Work 
through appropriate chan-
nels and be conscious of  
what your fellow leaders 
are trying to accomplish.”

• Make sure meetings 
are well organized. Every-
one has endured meetings 
that took too long and got 
off  track. Burcham cer-
tainly has and at one time 
he would have labeled 
himself  anti-meeting. “I 
felt that meetings were 
a waste of  time. because 
most of  the meetings I’d 
been in were a waste of  
time,” he says. Eventually, 
Burcham grudgingly ac-
cepted that some meetings 
are necessary, but he says 
it’s important that they 

have an agenda, a start 
and end time, no sidebar 
conversation, and that 
next steps and account-
abilities are created at the 
meeting’s close.

• Accept that a decision 
is a decision. It’s all right 
for people to debate and 
offer differing opinions 
during the decision-
making process, but once 
a decision is made every-
one needs to support it, 
Burcham says. “You don’t 
want situations where 
people continually reopen 
discussions about deci-
sions that have already 
been made,” he says. 
“And passive disagree-
ment is not an option.”

• Know that calm is 
contagious – relax, look 
around, make a call. Sev-
eral years ago Burcham 
adopted this mentality 
and worked to make it 

part of  his personal mis-
sion statement. When 
faced with situations or 
conversations that may 
not be going his way, he 
mentally takes his brain 
to this personal mission 
statement. Burcham says, 
“I’m naturally a very im-
patient person and always 
will be. My personal mis-
sion statement has helped 
me to better control my 
emotions and it’s been 
a critical model as all of  
our companies work to 
navigate through these 
challenging times.”

“In the best of  times, 
successful company 
growth is dependent on 
the capabilities of  its lead-
ers,” Burcham says. “As 
times grow difficult, how 
well the business fares 
also comes down to how 
well those leaders are able 
to rise to the occasion.”

Jackie Edwards, CIMA®, CRPC®

Las Cruces Independent Branch
141 S. Roadrunner Pkwy, Suite #141C
575-993-5050
schwab.com/lascruces

Transparency. Choice. Value. Local relationship. 
National breadth. 24/7 support. Low cost. 
w prices. Investment tools. Straightforward pricing. 
Specialists. Low cost. Full service. Straightforward 
peSuppttrt. Your days of making National breadth. 
ment Toeat. trade-offs are over. Choice. Value. Local 
relationship. National breadth. 24/7 support. Low 
cost. ment tools. Research. 401(k)s. Tax plannd 
pricing. Specialists. Transparency. Value. Local 
relationship. Mutual funds & ETFs. 24/7 support. 
Low cost. Estate planning. Investment tools. 
Straightforward pricing. Specialists. Transparency. 
Choice. Value. Local relationship. National breadth. 
24/7 support. Low cost. Research. Investment tools. 
Straightforward pricing. Specialists. Transparency. 
Choice. Value. Local relationship. National breadth. 
24/7 support. Low cost. Research. Investment tools. 
Straightforward pricing. Specialists. 

schwab.com/pricing

©2019 Charles Schwab & Co., Inc. (“Schwab”) Member SIPC.
All rights reserved. MWD613-15 (1018-8X9S) (8/19)

relationship. National breadth. 24/7 support. Low 
cost. ment tools. Research. 401(k)s. Tax plannd 
pricing. Specialists. Transparency. Value. Local 
relationship. Mutual funds & ETFs. 24/7 support. 

BIRD FOOD • FEEDERS • GARDEN ACCENTS • UNIQUE GIFTS
2001 E Lohman, #130, Las Cruces, NM 88001

(575) 523-5489  www.wbu.com/lascruces

Staying Home?
We’re offering curbside pickup or delivery at  

MyWBU.com/lascruces or call 575-523-5489 or 575-339-5672. 
Stay healthy and enjoy your birds at home!
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DECLUTTER & STAY COMPLIANT!
Go DIGITAL  for 2020!

•• MEDIA AND ELECCTTRONIC DEVICE SEECCURE
IINNFORMATION DDESSTRUCTION

• OFFICCEE RECCORDS MANAAGGEMEENNT

• ONN/OFF SITE SSHREDDDING SERVICCES

• MMOORRE THAN 11.225 MIILLLLIION
CUBIIC-FOOT STORAGE FACILITYY

• CLIMATEE CONTROL VAULT

• DDOOCCUUMMENNTT SSCCAANNNIINNGG

American Document Services
300A N. 17th St. Las Cruces, NM 88005
647-0060 • adslcnm.com

Doing business in Southern NM andWest Texas for
over 15 years, our locally owned and operated family

business offers the following solutions for you:

Get your Bulletin at home
If you’re not already 
receiving the Las Cruces 
Bulletin at your home, call 
today to subscribe for just 
$54 a year. 
Or if you do receive the 
Bulletin, maybe you have 
a friend or loved one who 
would like to receive it.

1740-A Calle de Mercado, Las Cruces
575-524-8061

www.lascrucesbulletin.com

Call the Bulletin today, 
at 575-524-8061, or email 
circulation director 
Teresa Tolonen, 
teresa@lascrucesbulletin.com
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OPINION

NEWS

SPORTS

Richard Coltharp never mentions 
you-know-what 

page 6

Local swim squad brings home 
some gold 
page 30

NEWS Beware of scams in times of 
COVID-19 
page 4

Graduation may be postponed, but the very class of graduates from the 

Burrell College of Osteopathic Medicine will soon be headed out to begin 

their residency programs all over the United States, with 41 of them staying 
right here in the southwest region. See the full story on page 3. 

AND THEY’RE OFF!
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Local news and entertainment since 1969

Entertainment Entertainment 
GuideGuide

InsideInside

If  you plan to visit  our hospital,  your primar y care provider or an 
urgent clinic,  please call  ahead before you go and let them know if  

you are experiencing symptoms related to COVID-19.

The award-winning ABC 
comedy “Modern Family” airs 

its series finale Wednesday.

The Pritchett-Dunphy band is breaking up: 
‘Modern Family’ signs off

6 x 4” ad

2 x 5.5” ad

April 3 - 9, 2020

Your Weekly TV & 
Entertainment Guide

GET SOLAR & AC 
AND SAVE BIG

575-449-3277
YELLOWBIRDAC.COM • YELLOWBIRDSOLAR.COM

SAVE YOUR ELECTRIC BILL EACH MONTH

Amana Lifetime Warranty
Last AC You’ll Every Buy

Lic #380200 • 4.38 kw • $36,000 financed at 2.99% is combo 
price $89.94 for 18 months then re-amortize OAC.

25 YEAR
WARRANTY

$89.94
A MONTH

COMBINED
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Weaving is music 
transformed  

page 22

Mike Cook’s tips 
for new normal 

page 34

Campaigning amid 
COVID-19  
page 10
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YOUR Business is OUR Business!

By DEBBI 
MOORE
GLCCC CEO/

President

At the 
printing of  
this publica-

tion, we will be just a few 

short days away from Easter 

2020. This holiday finds us 

facing a much different cel-

ebration than prior years.  

Easter egg hunts will be 

smaller, held in backyards 

or not held at all. Religious 

celebrations will be viewed 

on our computers, smart 

phones or televisions instead 

of  attending in person. Fam-

ily gatherings will be much, 

much smaller. Yes, things are 

different, aren’t they?

It goes without saying that 

the definition of  “business as 

usual” and “normalcy” have 

taken on drastic new mean-

ings with the COVID-19 virus. 

First and foremost, the health 

of  our neighbors is weighing 

heavy on our hearts. To stop 

the spread of  this dreaded 

virus, drastic measures have 

been taken to keep our com-

munity healthy.  In these 

moments of  ever changing 

information, we find our-

selves trying to separate 

truth from fiction. Holding 

on to faith, rather than giv-

ing into fear, becomes over-

whelming at best. Remember 

that sometimes, the brightest 

lights are found in the dark-

est of  times.
We have come face to face 

with this world-wide pan-

demic and our hearts break 

to know we have lost loved 

ones to this terrible virus. 

We have “social distanced,” 

stayed home, canceled gath-

erings and postponed events. 

We have had to give up shak-

ing hands, giving hugs and 

overall personal interactions. 

We have learned that life 

is fragile in so many, many 

ways.  We have seen our 

economy come to an abrupt 

stand still and our neighbors 

lose their jobs. We stare at 

the future with anxiety, brac-

ing ourselves for our journey 

into the unknown.
As I have set up my home 

office and begun my new 

“normal,” at least for now, I 

became keenly aware of  the 

silence in my home. The loss 

of  my husband 18 months ago 

came back to me in such an 

overwhelming tidal wave, as 

if  I had returned to the very 

day of  my loss.  I was suddenly 

“alone” with a brand new 

definition. As the days have 

gone into weeks and I have 

spoken with people over the 

phone and via social media, it 

dawned on me that the feeling 

many of  us are experiencing 

is indeed grief. We are griev-

ing all that was routine to us. 

We are grieving lack of  cer-

tainty. We are grieving. And 

just as I have moved forward 

for the past 18 months, one 

step at a time, we will do the 

same…moving forward to-

gether as a community.

We have seen the loss of  

being able to walk into a place 

of  business, dine-in at a 

restaurant or meet a friend 

for coffee. We have seen the 

heartbreak in business own-

ers’ eyes as they have had to 

make the hardest of  decisions 

with regards to their staff. We 

have seen our children see a 

new norm in their education 

‘Las Cruces Strong’ bolstered
by ‘Las Cruces Kindness’

See STRONG | 3

LE-ELECTRIC.COM

1997777
SSIINNCCEE

QUALITYWITHPOWERCONNECTINGCONNECTING POWER WITH QUALITY

SSIINNCCEE

11997777

LE-ELECTRIC.COM

LLLLEEEE  
Electric Inc.Electric Inc.

LLEE--EELLEECCTTRRIICC..CCOOMM

575-526-8483575-526-8483
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The Pink Moon is one of the traditional names of the April full moon, according to Native American 

lore. It is also called the Full Sprouting Grass Moon, Egg Moon and, among coastal tribes, Full Fish 

Moon. It is the first full moon of the spring. The April full moon is also called the Paschal (“the 

passing over”) Full Moon and is the full moon that determines what date Easter will be designated 

each year. This year’s full “Pink Moon” came at 8:35 p.m. MDT Tuesday, April 7. Easter is Sunday, 

April 12. Here’s a thought to bring both together: try dying some of this year’s Easter eggs pink!
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“Born Wild: Earth Day 
Live” airs Wednesday 

on National Geographic 
and Nat Geo Wild.

Programmers mark 50 years 
of Earth Day

6 x 4” ad

2 x 5.5” ad

April 17 - 23, 2020

Your Weekly TV & 
Entertainment Guide

YELLOWBIRDAC.COM • YELLOWBIRDSOLAR.COM
575-449-3277

Lic #380200 • 4.38 kw •
$36,000 financed at 2.99% is

combo price $89.94 for
18 months then re-amortize OAC.

Amana
Lifetime

Warranty
Last AC

You’ll Ever
Buy

25 YEAR WARRANTY

$89.94
A MONTH

COMBINED

SAVE YOUR ELECTRIC BILL EACH MONTH

GET SOLAR & AC
AND SAVE BIG

Local news and
entertainment

since 1969

1740-A Calle de Mercado, Las Cruces
575-524-8065

www.lascrucesbulletin.com

Local news and
Thank you, Las Cruces

By now it should be no surprise.
We watched and reported as you 

raised millions of dollars to fight 
breast cancer through the Tough Enough 
to Wear Pink campaign, named the most 
successful of its kind in the nation.

We watched and reported as you were 
named the most giving and charitable 
market in America.

We watched and reported as you 
responded with action and compassion 
during the migrant crisis of 2019.

And now we watch and report as Las 
Cruces reacts and responds to something 
none of us has any experience with.

As soon as it was announced schools 
would be closing two extra weeks at spring 
break to fight the spread of the COVID-19 
virus, our citizens and businesses sprung 
into action to ensure those children had free 

or at-cost meals if needed.
Local funds and programs were 

established almost immediately to help 
those who lost work when businesses were 
forced to close. 

In the meantime, even though a 
community as friendly as ours doesn’t 
enjoy it, we’ve done a good job keeping our 
distance from each other. New Mexico’s 
rates of infection are lower and less deadly 
than almost any state in the country. It’s 
nice to be rated highly in something good 
for a change.

Unfortunately, the numbers will likely 
continue to rise before they drop. Our 
thoughts and prayers will be with those 
families affected.

Still, our community will carry on. We will 
carry on through the crisis, as businesses and 
individuals work to help us through.

And we will carry on after the crisis, 
working to re-build what has been lost. 
And a lot has been lost.

Thanks to you, the Las Cruces Bulletin 
has been part of this community for 50 
years, and even though there has been lots 
to be proud of in that half-century, this 
could prove to be this great city’s finest 
moment. 

Hang in there, and keep washing those 
hands.

Look for the Las Cruces Bulletin every 
Friday at newsstands and in your 
driveway. Check us out 24/7 at
www.lascrucesbulletin.com.
And to subscribe to our email newsletter, 
the eBulletin, send a request to
ian@lascrucesbulletin.com.
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‘Art With Heart’
enlivens community  

page 19

Tracey Bryan 
finds reasons to 

be grateful  
page 25

NMSU pitching in 
on virus fight   

page 3
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STARS, STRIPES AND SOLIDARITY

STARS, STRIPES 
STARS, STRIPES AND SOLIDARITY
AND SOLIDARITY

Residents of Las Cruces’ La Plata Drive are flying their American flags in support of those on the front lines of the battle against COVID-19. “I decided that my

husband and I would fly our American flag until this pandemic is over as a positive show of support for the citizens of this country and the belief that we will 

get through this together,” said resident Susie Coker. “Most of the folks on our street agreed to do the same. It is so nice to look up and down our street and 

know that we neighbors are supporting each other, as well as our community and country.”

Thomas Branigan Library goes digital!

Now you can read, listen, watch, and even 
learn a new language on your mobile device or 
computer, 24/7, and totally FREE.

 

Sign up for your library card and access a 
huge collection of ebooks, digital magazines, 
audiobooks, language courses, and databases.

Get your Library card 
right now and unlock 
the knowledge.

Call 575-528-4000 for details.

We are Quality of Life. We are Las Cruces!

200 E. Picacho Ave
Las Cruces, NM 88001
575.528.4000
library.las-cruces.org


